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VES SOCIETY AND COLLEGE

VES College of Pharmacy is one of the 24
institutions of Vivekanand Education Society which
was established in 2007. The College is affiliated to
University of Mumbai and approved by AICTE.

Principal Dr. Mrs. Supriya S. Shidhaye is
committed to infrastructure development and
setting up systems to provide high standard of
Pharmacy education to students. Apart from
excelling in academics our students have won many
accolades at National and State Level Competitions,
best college Trophy for health Awareness
Campaigns among 18 Pharmacy Colleges in
University of Mumbai and 2rd position at the
national level campaigns.



http://www.vesip.org/

SPEAKERS AND TOPICS TO BE DISCUSSED

MRS. RENUKA THERGAONKAR

Head of Department of Cosmetics Technology and
Consulting Scientist, Kelkar’s Vaze College, Mumbai.

+ New Delivery Systems in Personal Care

+ Scope and Challenges in Cosmetics

MR. SHIVANAND M. SHANBHAG

Cosmetic Technology Consultant and Ex-Head,
Specialty Personal Products Innovation Centre, HLRC,
HLL.

+ Trends in Color Cosmetics

MR. RAJGOPAL BHUTADA
Manager, Regulatory Affairs, Ranbaxy Laboratories Ltd.
% Role of Regulatory Affairs in Cosmetics

MR. UMANG BHUDHRAJA
COO, Umang Pharmatech Pvt. Ltd.
+ Encapsulation for Personal Care

SCHEDULE
08.30 - 10.00 am .............. Registration and Poster
Display
10.00 - 11.00 am .............. Inauguration Function
11.00- 11.15 am .............. Key Note Address
11.15-12.00 pm .....c.en..... Scientific Session 1
12.00 - 12.45 pm .............. Scientific Session 2
12.45-13.30 pm .....c........ Scientific Session 3
13.30 - 14.30 pm .............. Lunch Break and
Poster Presentation
14.30 - 15.15 pm .............. Scientific Session 4
15.15-16.00 pm .............. Scientific Session 5
16.00 - 16.15 pm .............. Tea Break
16.15- 16.30 pm .............. Valedictory Function

All correspondence should be addressed to:

Co - Convener, ETCE - 2012
Pharmaceutics Department
Vivekanand Education Society’s College Of
Pharmacy, Shri. Hashu Advani Memorial Complex
Behind Collector Colony, Chembur (E)
Mumbai - 400 074
Website: www.vesip.org
Contact: 022-2554 3600/ 6114 4144
E-mail: cosmeceuticals2012@gmail.com

INSTRUCTIONS FOR PREPARATION OF
ABSTRACT

Mode of Submission: Electronic by email as MS
word file attachment to be sent to

Email: cosmeceuticals2012@gmail.com

File Format: Submit MS word file

Margin: Top to bottom (1”), left and right (0.75”)
Abstract Title: Top of paper, centered, Font: All
Capital, Bold, Times New Roman, 12 points

Author Name(s): Last name followed by initials,
presenting author, to be underlined, Font: Times
New Roman, 10 points, Line spacing 1 with O point
before and after paragraph

Affiliation(s): Institution address, Font: Times New
Roman, 10 points, Line spacing 1 with O point
before and after paragraph.

Email of the presenting author is compulsory,

Font: Times New Roman, 10 points

Key words: Not more than 5 words

Font: Times New Roman, 10 points

Body Text: IN TWO COLUMNS with equal column
width (3”) and column spacing (0.5”), Font: Times
New Roman, 10 points, Line spacing 1 with O point
before and after paragraph

Subheadings: Font: All Capital, Bold, Font: Times
New Roman, 10 points

Abstract Contents: Title paper, Authors’ names,
Affiliations, Email address, Keywords, Introduction,

Objective, Experimental methods, Results and
Discussion, Conclusion, References and
Acknowledgements

Abstract length: Not more than one A4 size page

Only one paper per presenting author will be
accepted. Four co - authors allowed.
IMPORTANT DATES

Last Date for submission of abstract:
15t DECEMBER, 2011

Notification of acceptance:
17t DECEMBER, 2011

Last Date for Registration:
20t DECEMBER, 2011

THEME

Cosmeceuticals is the fastest-growing segment of the
natural personal care industry. As the global
population's median age increases, this market is
increasingly expanding. Cosmetics that we use to
make us feel better about the way we look have also
a positive impact on our health, without us even
knowing. Cosmeceuticals are not subject to approval
by the U.S. Food and Drug Administration (FDA),
their benefits are not adequately tested in most
cases, and their claims may be greatly exaggerated.
The formulation and use of colored cosmetics is an
area of dermatology where medicine, science, art and
appearance intermingle. e seminar will feature
prominent experts discussing the latest R & D,
regulatory affairs and clinical research in
cosmeceuticals. In addition to the exchange of ideas
and knowledge, the seminar will highlight on various
job avenues in cosmeceuticals beneficial to the
students and young scientists.

CHIEF PATRONS

SHRI. B. L. BOOLANI
SHRI. MAHESH TEJWANI

CONVENER

DR. MRS. SUPRIYA S. SHIDHAYE
Principal

CO-CONVENER

DR. MRS. PRADNYA PALEKAR - SHANBHAG
Head of UG Pharmaceutics Department

TARGET AUDIENCE

Pharmaceutical and clinical researchers, graduates
and postgraduate fellows, research scientists from
both academia and industry who have an interest in
cosmeceuticals and its potential to improve personal
care.
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